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Three strategic pillars
AC MARCA PLAN – CARE FOR TOMORROW

To develop innovative solutions to ensure that
each of our products positively impacts the planet
and people.

Three key lines of action: 

· Conscientious compositions
· Circular packaging
· Sustainable innovation

Products

To reduce our environmental footprint throughout 
the value chain by making our processes more 
efficient.

Three key lines of action: 

· Carbon footprint
· Water use
· Waste reduction

Planet

To inspire and encourage responsible behavior that
positively impacts people and the planet.

Three key lines of action: 

· Committed in-house team
· 100% committed brands
· Transparency and communication

People

MM0



Diapositiva 3

MM0 Lo interpretamos como respetuoso con el medio ambiente y las personas. La traducción engloba ambos conceptos 

("respectful" no sería adecuado en este contexto).
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Goals for 2030
OUR COMMITMENT

100% Conscientious Compositions 

Develop our product formulas to make 
them environmentally conscientious and 
100% safe for people and the planet.

Product Planet People

100% Circular Packaging 

All our brand packaging will be recyclable, 
reusable, or compostable, using more 
recycled material and promoting eco-
design and the circular economy.

100% Sustainable Innovation

Develop innovation that meets 
sustainability criteria and creates value for 
both society and the planet.

-75% Carbon footprint in 2030 

75% reduction in CO2 emissions per Tn 
manufactured in our activities.*

*Scope 1 and 2, compared to 2018.

-25% Water Use

25% reduction in water consumption per Tn 
manufactured in our production centers, 
boosting our process efficiency.

Zero landfill waste

Reduce waste generated per Tn 
manufactured by 60%, moving towards zero 
landfill waste.

Committed team

All AC Marca employees are 100% engaged 
in sustainability goals and plans by rolling 
out training plans and in-house awareness 
campaigns.

100% Committed Brands

All brands in the AC Marca Group are 
committed to sustainability, inspiring and 
fostering responsible behavior and 
attitudes to product consumption.

Transparency and communication

sustainability progress, instigating dialogue 
and communications with our customers 
and suppliers.



to the futureTHE ROAD

More than 80% of our packaging is already 
recyclable.

2010 2023 2030

100% of our newly released products are eco-
designed to ensure that they are environmentally 
friendly and safe for people.

MILESTONES ACHIEVED SCALING-UP OF PLANS IN TERMS OF
PRODUCTS, THE PLANET AND PEOPLE
We are scaling up plans regarding products, the planet, 

and people to fulfill our 2030 commitment.

100% Conscientious Compositions

100% Circular Packaging

100% Sustainable InnovationProducts

Planet

-75% Carbon Footprint 

-25% Water Use

-60% Waste Generated

Committed team

100% Committed brands

Transparency and communicationPeople

We have reduced our total CO2 emissions per tonne

We have reduced the water used per tonne of

We have reduced the amount of waste generated per

All brands within the Group have defined and executed 
plans to promote responsible consumption measures.

manufactured by 35% (scope 1 and 2 emissions)

manufactured product by 12% thanks to improved 
water use efficiency.

tonne manufactured in our production centers by 38%



Progress in 2023
THE ROAD TO THE FUTURE

CARBON FOOTPRINT REDUCTION

-35% CO₂ emissions per tonne manufactured in the last 
five years.

-46% of electricity was consumed per tonne 
manufactured vs. 2018 at the St. Llorenç plant*.

*Savings equivalent to 119 households consuming electricity for one 

year

-70% BIGUES plant

-90% GENOVÉ plant

-93% ST. LLORENÇ plant

REUSE OF PACKAGING*
REDUCTION IN INDUSTRIAL PACKAGING WASTE

REDUCTION IN PLASTIC FILM USED IN PALLETISING
-50% consumption

RECYCLING: CLASSIFICATION OF WASTE FOR RECOVERY
-32% plastic generated 

*2023 vs 2022



Progress in 2023
THE ROAD TO THE FUTURE

EFFICIENT MANAGEMENT
OF WATER CONSUMPTION

-12% water consumption per tonne 
manufactured in the last three years 
due to the implementation of water use 
efficiency plans.

We collaborated on industry projects to 
contribute to sustainable water use.

COMMITTED TEAM AND 
BRANDS

100% of the AC Marca workforce 
participated in in-house awareness 
programs.

100% of our brands were focused on and 
committed to sustainability.

CIRCULAR PACKAGING

Our commitment to innovation led us 
to develop an Ecodesign Guide to 
ensure that our packaging is designed 
in accordance with sustainability 
criteria. We redesigned and 
manufactured our packaging to 
foster circularity and promoted the 
development of innovation 
methodologies to design sustainable 
products.



Carbon footprint Carbon footprint Carbon footprint Carbon footprint reduction

In 2023, 100% of its energy 
came from renewable sources.

GENOVÉ PLANT

GOALS ACHIEVED

L’HOSPITALET 
OFFICES

In 2023, 48,2% of the energy 
consumed by the plant came from 
renewable sources.

In 2023, there was a 10% reduction 
in annual CO₂ emissions from the 
headquarters office.

BIGUES PLANT












